
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur ac erat dui. Donec venenatis ex et 
tellus eleifend molestie. Pellentesque ex purus, euismod id tempus sit amet, tincidunt ut tellus. Integer 
fringilla metus mi, quis ornare turpis lobortis et. Aenean tincidunt euismod mauris id venenatis. Cras 
tempus, ipsum ut tincidunt congue, erat elit pulvinar turpis, non rutrum massa nunc interdum urna. 
Proin placerat, mi eu molestie facilisis, dolor augue pulvinar risus, viverra auctor quam metus at nisi. In-
teger lobortis placerat purus ut volutpat. Duis a nibh et orci rhoncus fringilla pretium vitae sapien. Mauris 
ultricies vehicula nunc, sed accumsan nulla mattis ut. Integer ligula enim, pretium at aliquet aliquet, lob-
ortis vel urna. Proin bibendum pulvinar lacus at rhoncus. Integer tempor a nunc ornare pharetra. Proin a 
dapibus lacus, at feugiat ex. Fusce mollis leo lacus, a sagittis ligula pellentesque sed.

Etiam tincidunt pellentesque turpis eu aliquet. Vestibulum hendrerit sit amet purus eu congue. Vestibu-
lum fermentum iaculis mauris et sodales. Nullam id leo et velit facilisis lobortis. Lorem ipsum dolor sit 
amet, consectetur adipiscing elit. Aliquam ut dictum nibh. Aenean tempus porttitor mauris in tempus. 
Nunc viverra sem at ligula viverra, non commodo risus egestas. Fusce sit amet risus urna. Pellentesque 
mollis nibh ut lacinia mattis.

Sed imperdiet rhoncus tellus, vel tempus nunc cursus ac. Aenean neque justo, luctus id ipsum quis, gravi-
da cursus erat. Donec rhoncus, mi sed dignissim maximus, purus orci porta velit, eu mollis diam urna sit 
amet augue. In eget condimentum velit. Nullam orci tortor, porttitor in felis ac, placerat pharetra mauris. 
Integer sit amet consequat eros, sit amet fringilla orci. Quisque suscipit quam vitae vestibulum tempor. 
Pellentesque eros libero, pharetra et est id, feugiat dictum tellus. Morbi quis enim lacus. Duis id lobor-
tis nunc. Aliquam nec viverra mi, quis porttitor ex. Duis hendrerit tristique varius. Fusce convallis nisi 

BECAUSE OUR  
LIVES DEPEND ON IT.

STAND CHALLENGES CORPORATIONS AND  
GOVERNMENTS TO TREAT PEOPLE AND  
THE ENVIRONMENT WITH RESPECT



Since our founding in 1999, we’ve 
secured the protection of 65 million 
acres of forests, transformed the pur-
chasing practices of more than 100 
major US corporations, and shifted  
$1 billion of purchasing power toward 
more responsible sources.

WHAT WE DO
Stand.earth uses the power of the grass-
roots, media, and big business to expose 
and resolve threats to our environment 
and communities. We have leveraged 
this power to protect North America’s 
Great Bear Rainforest, a global BioGem; 
to transform the paper use of the office 
supply and catalog industries; to protect 
endangered caribou; and to expose a 
deceptive greenwashing campaign that 
misleads consumers and endangers 
forests. 

While we were founded to protect 
the forests that sustain life on Earth and 
safeguard our climate—and we always 
will—we’re not just about trees any-
more. For more than a decade, we have 
worked tirelessly to slow the extraction 
of some of our planet’s dirtiest, most 
climate polluting fossil fuels. Standing 
shoulder-to-shoulder with frontline 
and Indigenous communities, we have 
stopped or delayed 21 major pipeline 

and oil train infrastructure projects. We 
have also built an active network of 275 
organizations and communities to bring 
shared knowledge to bear on new fossil 
fuel expansion projects and to move 
local communities toward clean energy 
solutions.

We work for years—even decades— 
to create powerful, practical, and 
long-term solutions that protect and 
sustain all of us.  We are now replicating 
our strategies to take on international 
threats to our climate, including the 
global shipping industry and the apparel 
industry.  

HOW WE DO IT
Stand.earth brings together the voices 
of hundreds of thousands of citizens 
to change corporate and government 
systems that threaten the health of our 
communities and our climate. Most 
people do not want to buy products that 
unnecessarily harm the environment, 
and they don’t want their governments 
enacting policies or approving projects 
that harm their communities. Most 
people, however, don’t have the time to 
research every product they purchase or 
keep track of every piece of legislation 
moving through their local and federal 
governments. 

Stand.earth starts there. We expose 
products and projects that threaten our 
environment and well being and enable 
people to make their voices heard on issues 
that matter to them. We educate and equip 
individuals with everything they need to 
confront governments and corporations 
respectfully. And it works. As demand for 
harmful products and services decreases, 
corporations are forced to become more 
responsible. As companies and citizens rise 
up, industries and governments must do the 
same.

As hard hitting as we are on the issues, we 
treat our adversaries with respect. Our end 
goal is to turn the leaders of corporations 
and governments into allies who will join 
with us to create a world where the well-
being of people and the planet comes first. 
This approach has a strong track record of 
success.  Companies like Home Depot, Sta-
ples, Victoria’s Secret and others—once the 
targets of our highly publicized campaigns 
—have become strong allies, challenging 
their industries to meet or beat the environ-
mental standards that they’ve set. This type 
of systems-based thinking has become a 
hallmark of Stand.earth’s work. 

 

WE ARE STRONGEST WHEN  
WE STAND TOGETHER.

ACRES OF ENDANGERED  
FORESTS PROTECTED

65  
MILLION

Stand.earth (formerly ForestEthics) challenges corporations, 
industries, and governments to prioritize the well being of 
people, our environment, and our climate. We are obsessively 
strategic, build deep alliances with uncommon allies, and 
implement public campaigns that drive relentlessly toward 
a vision of the world where governments and corporations 
make the health of our communities, our environment, and 
our climate the top priority. 



WE ARE STRONGEST WHEN  
WE STAND TOGETHER.

Challenging the Fossil Fuel Industry
Our aim is to stop destruction before it starts. Focusing on tar sands oil and 
fracked shale, Stand.earth works to defeat existing and proposed transportation 
infrastructure like oil trains and pipelines. On North America’s Pacific coast, we are 
in the midst of a public outreach campaign to defeat Kinder Morgan’s proposed 
Trans Mountain pipeline, a project that would increase coastal tanker traffic by 
700%, with a capacity exceeding Keystone XL. Pipelines like these threaten 
ecologically and economically important marine habitats along the entire Pacific 
Coast. Through our Crude Awakening Network of more than 275 organizations, 
Stand.earth has developed a powerful tool to fight Big Oil’s strategy of isolating 
communities and pushing through new projects before the public even know 
what’s happening. Our network brings communities together to share knowledge 
and strategies and to begin pushing toward clean energy solutions.

Protecting Healthy Forests 
Stand.earth confronts and transforms the purchasing policies and practices of 
major US corporations. We have directly influenced new corporate standards 
that have shifted millions of dollars away from destructive logging practices and 
catalyzed legislated protection of endangered forests in North and South America. 
Following successes with 3M, Disney, and other Fortune 500 companies, we 
continue to transform corporate paper policies. Our #BetterCup campaign 
focuses on Starbuck’s iconic-but-non-recyclable coffee cup. Today, 90% of each 
Starbucks cup is made from newly cut trees and only 2% of its drinks are served 
in reusable mugs, which means that more than 1.6 million trees are cut annually 
for cups that are used for minutes. That’s the kind of needless destruction we just 
can’t ignore.

Developing Globally Significant Climate Policy
Due to Stand.earth’s continued work influencing some of the world’s most powerful 
companies to change their policies on purchasing high-carbon fuels, we have 
become a key contributor to the development of an unprecedented global climate 
policy planning framework for the third-largest oil reserve in the world, Canada’s 
tar sands. Among other things, this policy sets up the first ever voluntary emission 
cap for an oil producing region. Our success as an advocacy organization puts 
Stand.earth in a uniquely valuable position—one where we can continue engaging 
opposition to tar sands fuel infrastructure while also pushing for aggressive 
policy within the highest levels of provincial and federal governments. By working 
with oil sand industry CEOs and environmental organization representatives,  
Stand.earth is forging a new model of how industry and environmentalists can 
come to mutually beneficial agreements, working together to shape bold climate 
policy that could chart a new course for North America and the rest of the world. 

 #DirtyShips
In 2017, we launched a campaign to transform 
the climate impact of the rogue and unregu-
lated cruise and shipping industry. Our cam-
paign focuses on Carnival—the world’s largest 
cruise company and one that has increased its 
climate pollution by nearly 20% over the last 
decade. Behind the scenes, we are working to 
shift the environmental standards of the whole 
shipping industry, which is on track to be 
responsible for 17% of global greenhouse gas 
emissions by 2050  if left unchecked.

As one of the fastest growing sources of 
climate pollution on the planet, we believe that 
this industry must be held to account.  

 #FilthyFashion
US and European brands are fond of making 
corporate climate commitments, but the 
majority do not take into account one of 
their biggest sources of climate and other 
pollution: manufacturing. By doing what 
we do best, Stand.earth will leverage the 
brand vulnerability of the apparel industry—
particularly denim brands manufacturing in 
China—to keep companies accountable for 
the full amount of carbon emissions required 
to manufacture their products, with the long-
term goal of persuading them to transition to 
renewable solutions. 

IN CORPORATE PURCHASING 
SHIFTED TO MORE  

RESPONSIBLE SOURCES

$1  
BILLION

CAMPAIGNS
From biodiversity to air, to water quality and 
climate change—Stand.earth campaigns make 
protecting our planet everyone’s business.



x PROTECTING THE GREAT BEAR RAINFOREST 
When Stand.earth looked at a map and saw that the largest and last remaining 
coastal rainforest was marked as the “Mid Coast Timber Supply Area”, we knew 
we had to get involved. Named after the Kermode, or “Spirit” Bear—one of the 
rarest animals on the planet—and called “the last remaining wild place on earth” 
on the cover of National Geographic magazine, the Great Bear Rainforest was being 
irresponsibly logged to make consumer wood and paper products. After 20 years of 
campaigning, in February of 2016, we sat alongside First Nations, the forest industry, 
the government of British Columbia, and partner environmental groups to announce 

a groundbreaking agreement to permanently 
protect 85% of the forests of the Great Bear 
from industrial logging. Millions of acres of 
untouched land will exist in perpetuity—a 
model of enduring campaigning and land use 
conservation that is being studied around 
the world. Stand.earth is now replicating 
the successful strategies used to protect the 
Great Bear Rainforest in order to save North 
America’s Boreal Forest, the largest intact 
forest on earth.

x REVOLUTIONIZING CORPORATE CONSUMPTION 
Imagine walking into an office supply store and seeing no recycled paper products 
on the shelves. It seems impossible to imagine now, but before Stand.earth got 
involved, that was the case all across the US. We vowed to make a change, using 
media and accountability tactics to target Staples as an office supply industry leader. 
The company subsequently set a new industry standard of 30% post-consumer 
recycled paper (the previous industry standard was around 3%). Office Depot 
and other office supply companies quickly followed suit. With so much increased 
demand for environmentally sustainable paper, suppliers could barely keep up. After 
a successful Stand.earth campaign informing consumers that Victoria’s Secret was 
sending out millions of catalogs a year made from some of the world’s last remaining 
endangered forests, the brand and its parent company Limited Brands adopted 
their first-ever sustainability policy for paper. Today, some of the biggest names in 
the catalog industry have adjusted their practices, living up to the standard set by 
Victoria’s Secret. This is indicative of how Stand.earth’s campaigns work, time and 
time again—shifting not only individual companies but entire economic sectors.

21 DIRTY 
PIPELINES

x  HALTING DRILLING, OIL 
TRAINS, AND PIPELINES 

People are no longer willing to let the 
oil industry decide our futures, pollute 
our communities, or irreparably harm 
our climate by building new fossil fuel 
infrastructure. Stand.earth supported First 
Nations in stopping the Enbridge Pipeline, 
which would have pumped gallons of toxic 
tar sands oil through unceded First Nations 
territories. We mobilized to protect the 
sacred watersheds of three important rivers 
from fracking—the Skeena, the Stikine and 
the Nass, which hold crucial wild salmon 
habitat, pristine wilderness, and deep 
cultural heritage. Since 2013, Stand.earth 
has worked tirelessly to protect more than 
25 million Americans who live in the blast 
zone of volatile and dangerous oil trains. 
Our relentless grassroots campaigning has 
lead to stunning victories up and down the 
West Coast, as major fossil fuel proposals 
continue to be defeated or withdrawn 
entirely. 

& OIL TRAIN PROJECTS  

DELAYED OR STOPPED

SUCCESSES
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www.stand.earth  •   facebook & twitter: @StandEarth


